


You’ll never feel alone!
HSA/HRA Accounts • HMO • Point of Service • Non Referral Plans • Medicare Options • Dental Plans

Vision Plans • Group Life • Short Term Disability • FSA - Flexible Spending Accounts

Introducing Long Term Care Insurance with Options
Home Health Care - skilled services in your home.  Assisted Living Care in a secure home-like environment.

Nursing Care - skilled and custodial care in a facility.

Central Bucks Chamber of Commerce Insurance...Membership Has Its Benefits
Serving the Community Since 1992, We Represent Major Carriers!

Call On Us To Explore All Your Insurance Options
We Represent Small and Large Employer Groups!
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Y ’ll f l l !You’ll never feel alone!

Administrators, Inc.
215-340-2970

79 EAST ASHLAND STREET, DOYLESTOWN, PA 18901
FAX 215-340-2974 • MAIN@CENTBUCKS.COM • WWW.CBADMINISTRATORS.NET

Independence
Blue Cross
Independent licensee of the Blue Cross and Blue Shield Association.
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I

like trains, so I spend 
some of my time going 
to locations where I can 

watch them go by. These 
locations are well known 
by train enthusiasts so 
usually a few people are 
there. Since trains don’t 
come through these spots 
frequently, perhaps one 
every hour, I spend time 

About the Cover:
Barley Sheaf Farm will host the Red Ball Gala on September 11, 2010.   
Pictured are (from left) Thomas & Barbara Hebel along with  
Christine and Noel Figueroa and Max Hansen in the rear.   
The Rolls Royce was generously loaned by owner Bruce Foulke.

About the Photographer:
Mark Margraff owner of M Studios has more than 20 years of photography expertise.   
He specializes in Advertising/Public Relations/ and Web site imagery.

Mission: 
 

The Central Bucks Chamber of 
Commerce builds alliances among  

its members by uniting business,  
industry, professionals, artists and  

non-profit organizations. 
 

The Chamber serves as a catalyst  
that creates a rich business climate  

and improves the quality of life  
in the community. 

 
The Chamber is devoted to furthering 
the arts, humanities and welfare of the 

Central Bucks region. 
 

“Our business is to help  

your business grow!” W4

President’s  
PersPective
By David H. Werrett
CBCC President

talking to the hobbyists who are there. At one such 
meeting a man told me he was going back to school 
for a certification in railroad practice in order to apply 
for a job at a major railroad. His education was in 
computer science; but his job was eliminated during 
the recession, so he decided to go back to school to 
get an education in a field that he had always wanted 
to be in. He was fortunate in that his wife was still 
working and his children were in grade school and 
his finances although stretched were sufficient to see 
him through his education. 

  His story caused me to be aware of the changing 
landscape of education. I cannot remember a year 
since I graduated from high school that I have not 
been enrolled in some sort of training program, 
required or elective. Almost everyone I know has from 
time to time gone back to school for more education. 

  America offers a wide array of educational 
opportunities, from the school room to online  
home study. It seems hard to make a case that we as 
Americans are not well educated. The fact that many 
of us choose courses that are  focused on one topic I 
view as a strength, it greatly adds to our productivity.

   On this page we have included for you an 
explanation of how your Chamber is involved in  
your educational opportunities. Never stop learning!

Mark Your ca l endar
August - sEPtEMBER 2010

Monday, August 16 Golf Tournament: Spring Mill 
Country Club, 171 Jacksonville Road, Ivyland  
$ 200 per person • Event Sponsor(s):  
New Century Bank, AmeriHealth Administrators, 
and Abington Bank

Wednesday, September 1 Business Card Exchange 
EASTCOM, Sponsored by Eastcom at Doylestown 
Hospital, 595 W. State St., Doylestown, 5 to 7. FREE

Thursday, September 9 B2B Breakfast,  
Featured Speaker: Fred Beans • The Waterwheel 
$25 Members / $35 Non Members • Event Sponsor: 
Delaware Valley College, bucks County Bank and 
LaSalle University 
 
Tuesday, September 14 Link at Lunch, Networking 
lunch open to all members at the Noon to 1 p.m.  
The Knight House, 86 W. State Street, Doylestown 
$25 Members $35 Member Sponsored Guest Pre-paid 
Reservations Required • Send check to CBCC, 252 W. 
Swamp Rd. #23, Doylestown 18901   

Monday, September 20 Central Bucks Chamber - 
Night at The Phillies Phillies vs. Atlanta Braves.  
5:30 p.m. Bus Departure from the Chamber and return 
directly following the game Game Time - 7:05 p.m. 
Sponsored & Organized by: Al Maio of Sportswear 
Plus Inc. • Transportation Provided by:  
Sterling Limousine • Beer, Soft Drinks & Snacks  
will be served for the ride • you are welcome to  
bring a cooler as well • Cost $65 per person – Seats 
are located in Section 146 - Rows 16 & 17 
Limited to the First 30 Chamber Members with 
payment – (must be 21 or older to attend)  
Contact Info@centralbuckschamber.com

Tuesday, September 21 State of the County 
Breakfast, The Waterwheel, 4424 Old Easton Rd, 
Doylestown 8 a.m. $25 Members / $35 Non Members 
8 a.m. • Speakers: County Commissioners 
Event Sponsor: Wells Fargo Advisors,  
Independence Blue Cross, Comcast

 
The Central Bucks Chamber of Commerce is 
committed to education – both professional and 
personal.  The Chamber takes its tagline - “Our 
Business is to make YOUR business grow!” seriously.

To help businesses achieve sustained success, the 
Chamber’s Entrepreneurial Assistance Committee 
(EAC) produces a series of panel discussions with 
the support of National Penn.  The Business Growth 
Series is a free series of sessions designed to help 
entrepreneurs navigate such tricky areas as cash 
flow, business plans, social networking and a 
variety of marketing aspects.

The Chamber’s Governmental Affairs Committee 
has developed, with Sonia Smith, the County of 
Bucks and Fulton Bank a variety of seminars geared 
toward landing government contracts, financing 
and procuring international business.

The Chamber’s Entrepreneurial Assistance Program, 
operating through the EAC, offers free guidance 
for professionals and business owners in such 
arenas as marketing, legal, accounting and business 
planning.  These one to one and half hour sessions 
occur at the Chamber offices.

The Women in Business Committee has speakers at 
each committee meeting; the Health & Wellness 
Committee meetings feature speakers on a variety 
of health-related topics; the Young Professionals 
recently formed a committee and are offering 
“Mini Boot Camps,” structured to give networking 
and business-building information specifically 
geared toward more youthful professionals; the 
Parenting & Family Committee offers regular 
workshops developed to educate parents and 
family members with such tricky parenting and 
relationship areas as communication and  
internet safety.

The Chamber offers scholarships for professional 
women continuing their education; art students 
and high school senior girls.

From maximizing your Chamber membership  
and networking at a Business Card Exchange to 
eating healthier and communicating with your 
teenager, education is a mainstay of the  
Chamber. Within this edition of W4, find out  
what some members are doing to help inform 
clients and customers  W4.

cBcc educational init iat ives
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W4/Who, What, Where, When: 
Dr. Vail P. Garvin, FACHE, Executive Director • Amanda M. Soler, Editor/Deputy Executive Director: Operations Sally Parham, Deputy Executive Director: Administration/Corporate Secretary 
Anthony M. Luna, Director of Marketing & Membership Services • Debbie Hays, Bucks Beautiful Program Administrator • Bradford R Sanders, Design & Layout  
Sue Freeman, W4 Advertising Executive • MIGU Press, Inc., Printer

Permission must be obtained to reprint any editorial material. Editorial content and advertising limited to Chamber members. Editorial coverage does not imply or indicate Chamber 
endorsement of members’ business, products or services. The publisher reserves the right to reject any advertising considered not in keeping with the standards of the publication. 
For more information, call (215)348-3913 or fax (215)348-7154. E-mail: info@centralbuckschamber.com. W4/Central Bucks Chamber of Commerce, Bailiwick, Ste 23, Doylestown, PA 18901 
or visit us at www.centralbuckschamber.com.

W4 (USPSOO9782) is owned and published eight times a 
year (Jan./Feb., March/April, May/June, June Special, July/Aug.,  
Sept./Oct., Nov./Dec. Dec. Special) by the Central Bucks 
Chamber of Commerce, Bailiwick, Ste 23, Doylestown, PA 
18901, for $50 per year. Periodicals postage paid at 
Doylestown, PA. Postmaster: Send address changes to 
W4/Central Bucks Chamber of Commerce, Bailiwick, Ste 23, 
Doylestown, PA 18901.

education issue

the Leadership Advancement Program 

T

he Leadership Advancement Program of the 
Central Bucks Chamber of Commerce is an 
exclusive benefit of membership designed for 

entrepreneurs, business and non-profit professionals. 
This dynamic nine-month, eleven session program 
offers a select group of Chamber members rare, 
in-depth access to Central Bucks County’s most 
influential non-profit, corporate and  
government leaders. 
 
Through interactive panel discussions featuring top 
leaders in a variety of fields, participants gain an 
expanded knowledge of Central Buck’s County’s 
history, quality of life, cultural benefits, and 
opportunities facing today’s leaders. The Leadership 
Advancement Program is open to members who 
may apply for themselves or sponsor an employee. 
Applications are accepted throughout the year,  
with selections made by early September. The 
program investment is $500 and is payable with 
application submission.   
 
To obtain an application visit  
centralbuckschamber.com/leadership.htm or  
call the Chamber at 215-348-3913.  W4

2010 Leadership Advancement Program Graduates 
Front row L-R: Rick Battaglia (Bucks County Bank); Mark Breon; Julia Ryan (Peddler's Village); Henry Cervino  
(3rd Federal Bank); Back row L-R: Tobi Bruhn (Bucks County Community College Foundation); Fred Young  
(Glenmede Trust); Not pictured: Chuck Pressler (Central Bucks Ambulance & Rescue); Sean Lynch (Living Care Home 
Services); Tom Viviano (Middle Bucks Institue of Technology); Pat McFarland (Ultimate Achievement Group)

"As a 33 year resident of Bucks County, I was 
fascinated about how little I actually knew about 
so many places and issues I actually thought I had a 
good working knowledge of. The better informed you 
are, the stronger the opportunity to advance. Take the 
lead and let it work for you."  
- Henry Cervino (Third Federal Bank)

"The wide variety of classes introduced us to 
influential members of the community, and was a 
civic, history, and government class all rolled into 
one excellent course. The experiences I had and 
the relationships I developed will go a long way to 
helping me position my business to grow and flourish 
in the years to come." - Mark Breon

“If your actions inspire others to dream more, learn more, do more and become more, you are a leader.” 
- John Quincy Adams

What graduates say About the Leadership 
Advancement Program:

"The Leadership Advancement Program provides a 
comprehensive overview of Bucks County that is 
helpful to new as well as seasoned professionals. 
The connections made with other community and 
business leaders opens doors that otherwise would 
remain closed." - Tobias Bruhn (Bucks County 
Community College Foundation)

“I am very thankful that I was able to be a part of the 
Central Bucks Chamber Leadership class.  This class is 
a true vision of life experiences and change, which we 
all know is a very important component of life.”  
- Rick Battaglia (Bucks County Bank)

Sign up today!  
or nominate someone in your firm.

Find out how to become more 
entrenched in your business community.

Connect on a profound level with other 
area leaders.

Contact the Chamber: 215.348.3913 or 
visit: www.centralbuckschamber.com/
leadership.htm

Leadership Advancement
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H

ave you heard Pearl S. Buck International 
is on the move?  The year began with a 
conservation easement preserving the 68 plus 

acre property from future development combined with 
a Pearl S. Buck House restoration project completing 
structural upgrades that expanded visitation on the 
second floor of the house and allowed visitors to enter 
the bedroom of Pearl S. Buck for the first time in several 
years.  At the same time, the second floor “Awards 
Room” was converted back into two boys’ bedrooms, 
returning the house to the way it was used during  
Pearl Buck’s occupation. The Awards Room was 
relocated to a new Welcome Center, previously the 
lobby and board room of the main office building. 
 
The new Welcome Center consists of a totally renovated 
space for the expanded International Gift Shop which 
leads you to another room displaying many of the 
awards Pearl S. Buck’s received during her life time.   
This allows visitors of all ages and abilities to see 
the Nobel and Pulitzer Prizes which were previously 
not displayed in a handicapped accessible area.  It 
is here that visitors to the Pearl S. Buck House view 
an orientation video before the beginning of each 
tour to learn about the legacy of Pearl S. Buck, an 
extraordinary woman, world-renowned author, activist, 
and humanitarian who lived forty years of her live in 
Hilltown Township, Bucks County. 
 
Visitors who come to the Welcome Center can also 
see the legacy of Pearl S. Buck in action through 
double glass doors where staff is busy working in the 
newly renovated office building.  A final addition to 
the Welcome Center will be a full-color educational 
wall timeline of Pearl Buck’s life, made possible by a 
grant from the Bucks County Conference Center and 
Visitor’s Bureau. The timeline will be unveiled as part of 
the annual International Festival held at Pearl S. Buck 
International on September 12, 2010.  
 
Susan McManus, owner of Expos, Events, Etc and  
Brad Sanders Co-owner of Top of the Line Design  
have been selected to develop, design and install the 
Pearl S. Buck Timeline. "It is an honor to be 
a part of such an integral part of Bucks County’s 
cultural history," says McManus.  W4 
 
Please visit www.psbi.org to learn more about the 
programs of Pearl S. Buck International.

Pearl s. Buck House restoration project  

A  W E A L T H  O F  E X P E R I E N C E  S I N C E  1 8 6 4

215-860-9100 • www.fnbn.com

Check out our Low- and No-Minimum 
Balance Business Checking Accounts.

Doylestown • Fairless Hills • Jamison • Langhorne • Levittown • Newtown—Main Office
Richboro • Solebury • Warminster  • Washington Crossing • Wrightstown • Newtown Township

Means Business

FNN 3x3 W4 BW:FNN 3x3 W4 BW  3/12/10  4:26 PM  Page 1
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A

ccording to Bucks 
County.org, most Bucks 
County area businesses 

are small (less than 3 people). And 
while the economy is starting to 
gain traction, business owners are 
looking with cautious optimism 
toward the future.  They’re not 

making any hurried decisions.     
 
The turning economic climate, however, is not a time 
for staying in your comfort zone. It is still critical that 
businesses are careful to make wise, strategic business 
decisions that often require small business owners to 
get out of their comfort zones. 
 
If you’re like most business owners, you are so busy 
focusing on the daily tasks of running the business 
that it’s easy to lose sight of the bigger picture.  Yet, 
if you don’t take the time to work ON your business 
and plan for future growth, it’s all too easy to go in 
circles rather than accomplishing the tasks that will 
get you to where you want to be. 
 
Your business success depends on you to choose and 
apply the best advice and proven methods that will 
work for you.  But it can be a minefield out there.  

There’s so much information it can be overwhelming 
just knowing where to start.    Yet, if you have the 
right blueprint, growing your business is really a 
matter of following a well-marked trail of other 
successful people.   
 
Here are four strategies to grow your business 
without breaking the bank, and tips on how to 
overcome the common obstacle to these strategies.  
Once you start integrating them into your business, 
you will have laid the groundwork for your  
success blueprint!  
 
Option 1:  Increase your marketing! Roll out a series 
of strategic, multiple marketing campaigns (keyword: 
multiple). Whether you are trying to break your 
company’s first million dollar milestone or whether 
you’re looking to move into the $200 million dollar 
level both scenarios will require increasing your 
company’s current level of visibility and raising 
greater awareness of your company’s unique sales 
proposition in the marketplace. Whatever the scale, 
the goal of achieving greater output will first need to 
start with increasing greater input. In today’s 
economy the key challenge is the ever-decreasing 
budget shortage. There are a number of strategies to 
try to meet the budget challenge. Here are three:  
 
a.    Join forces. Many of your marketing projects 
can receive greater funding, thus achieve greater 
response rates when you team together with one or 
two other complementary businesses. Joining forces 
can be as simple as a joint direct mail campaign or as 
creative as an alliance of businesses sponsoring a 
special event. Plus, multiple businesses together will 
always add more value to the end customer who 
attends the event.  
 
b.    Carve out a market niche. Increasing your 
marketing does not have to equate to increasing your 
marketing budget. But, in order to do so you will have 
to squeeze more leverage from your existing 
marketing budget. Businesses will always get a better 
ROI if your marketing message is being directed to a 
highly targeted market segment. Choosing to be more 
selective on “who” receives your marketing dollars 
will impact 50% or more return. The remaining 
balance will impacted by this third strategy. 
 
c.    Differentiate your value proposition. Marketing 
dollars will quickly disintegrate and be forgotten 
when the message is directed to a broad audience and 
especially so when the unique sales proposition isn’t 
really all that unique (in comparison to your 
competitor’s offerings) Investing the time and energy 
to evaluate a truly unique and compelling message 
that sets your business apart is a smart strategy to 
meeting the challenge of limited marketing dollars.   
 
Strategy 2: Hire higher talent. I meet a lot of new 
clients whose belief is that no one can do as good of 
a job as they could, so they would just rather not 

Budget Friendly strategies  
to grow Your Business  
By Yoon Cannon, Business growth expert, Paramount Business Coach

waste the money on paying someone else to do a 
poor job.  So, what ends up happening is these same 
small business owners continue laboring on that 
hamster wheel year after year in a blur of putting out 
fires, chaotically multi-tasking and racing the clock 
every day to jam in all of their tasks on the 
overflowing to-do lists.  Here is my response:  if the 
fear of poor results are what keeps you from hiring 
talent, then hire better talent who can match your 
results, or surpass your results.   
 
You can wear yourself out running the marathon to 
your destination (only to collapse when you get 
there) or you could use your car to drive you there. 
Not only will you arrive much faster, but you’ll be 
rested when you get there. Okay, so the challenge 
here again is having the cash flow to support the  
new hires.  (Yes, that car needs gas and of course  
gas costs money.)  
 
a.    Apply for a bank loan. As simple as this may 
sound, many small businesses have not fully explored 
what their banks (and other banks) can offer to 
supply the needed cash flow to grow. The plan many 
small business owners have about their cash flow is to 
wait until an increase of revenues comes in to use 
that surplus to fund for growth. Except, when you are 
in a hurry to get to where you need to go, you just 
need to borrow that gas money so you can get going.  
For many small business owners the concept of 
borrowing money to fund business growth is a scary 
jump that they are simply not comfortable with.  
Ahhh, here it is. An opportunity to get out of your 
comfort zone!   
 
b.   Re-distribute the budget. Take a hard look at 
your monthly profit and loss statements. Engage an 
admin person on your team to price shop those 
expenses that are commodities. Evaluate your other 
expenses and run the numbers to find out what the 
true ROI (return on investment) has been in the last  
6 months. Cut out or prune back from those 
categories that came in on the lowest 20% of  
ROI producing expenditures.  
 
c.   Investigate your county and state resources.  
There are many resources for different types of 
businesses. Here are two local ones to look into that 
may be a good fit for your business:  Bucks County 
Economic Development Center and Pennsylvania 
Career Link.  
 
d.   Offer shares of stock. Finding higher talent can 
mean simply outsourcing your projects. But, for those 
business owners who are looking for key players to 
grow with your company consider offering shares of 
stock. This not only offsets the lower pay, but it also 
attracts a more results driven, long term oriented, 
high performer.  
 
Strategy 3: Prune back. Growing your business to the 
next level often entails eliminating your bottom 20% 

education issue

A
Tradition 

Of 
Excellence

On Historic Lawyers Row

Eastburn & Gray, P.C.
Attorneys At Law

60 East Court Street  Doylestown, PA 18901 
215-345-7000  www.eastburngray.com
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of product or service offerings.  Think of it as 
shedding the dead weight. Landscaping needs regular 
pruning to flourish and grow -- so do businesses. You 
want to channel your time, energy, resources and 
focus to the products, services and projects that yield 
your greatest margins.  If you’re a service business 
that means you need to consider firing your bottom 
20% of clients (your level D clients) in order to deliver 
better services to your A and B level clients. Drop the 
products or projects whose profit margins fall in the 
bottom 20%.  
 
Strategy 4: Add a new spin. Just as the weather is 
always changing, the needs of your market changes 
as well.   Spend the extra time you have (from 
pruning back) to get to know the profile and needs of 
your ideal market at a deeper level.  How can you 
deliver your services to them in a more meaningful 
way? What new product or service can you offer to 
your “A” clients? 
 
If you’ve gotten to this final paragraph I want to 
congratulate you for doing more than 90% of today’s 
small business owners.  You are among the top 10% 
for taking time to read this business growth article.  
Taking charge of your business however, reads easier 
than it is.  
 
Now that you understand these 4 strategies what are 
you going to do about it today?   
 
Statistics say that people forget 50% of what they 
just learned by end of day. Then they forget 50% of 
that by the end of the next day. At that rate, if you 
wait a few weeks to act on anything you just read 
you may only remember 5%.  My final challenge  
to you is to implement these 4 tactics. Business 
growth doesn’t happen from wishing for it, 
complaining about it or thinking about it.   
Business growth happens from sound, strategic 
planning and then implementation.   
 
con, interactive business growth strategic planning 
plan on coming out to the Bucks County Summer 
Sizzle Seminar Series on Marketing Success for Small 
Businesses– Wednesdays, June 30, July 28th and 
August 14th 4-7pm held at IQnection in Doylestown.  
Wine tasting and networking presented by 
Chaddsford Winery. For seminar details visit www.
paramountbusinesscoach.com. Free tickets to the  
first 5 people who call 215-292-4947 and  
mention W4.  W4 
 
Business growth expert Yoon Cannon is a marketing 
and productivity coach to firms and business owners 
to help them breakthrough beyond the Million Dollar 
milestones. Over the past 18 years Yoon has started, 
developed and sold several companies herself, and so 
understands the unique challenges today’s business 
owners face on a daily basis. She has also trained 
and coached thousands of professionals in the 
service industry on marketing, productivity, 
leadership development and business management.                  
Ms. Cannon continues to speak and be published.  
o receive her free special report on Top 10  
Marketing Mistakes That Bleed Your  
Resources and How to Avoid Them  
visit: www.paramountbusinesscoach.com. 

students Walk to Educate  
Community, Help Families  

T

he student sponsored walk benefited the 
Family Service Association HIV/AIDS Program 
SAVE–Stop AIDS Via Education, a student 

run program at Pennsbury High School sponsored 
the first Youth AIDS Awareness Walk on May 22. The 
event raised $1,200 which was donated to the Family 
Service Association HIV/AIDS Program (HAP). SAVE 
educates about HIV and AIDS by teaching health 
lessons, and raising money for people living with HIV 
and their families. The Family Service HIV/AIDS 
program (HAP) is made up of several inter-related 

programs. The program serves men, women, seniors, 
young adults, and people of all ethnic and cultural 
backgrounds regardless of income. HAP strives to 
offer a continuum of care by connecting people 
to medical care, mental health services, supportive 
services and groups. “The students of Pennsbury High 
School exemplify ‘service’. Their hard work resulted in 
a gift of help and hope to many clients of the HIV/
AIDS Program at Family Service,” states Mary Beth 
Swan, HAP Program Coordinator.  W4

75 people participated in the first annual Youth AIDS Awareness Walk sponsored by the SAVE program at Pennsbury  
High School. The event raised $1,200 for the HIV/AIDS Program of Family Service Association. 
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Discover
The Central Bucks Chamber of Commerce is a vast warehouse of exciting businesses and skilled professionals.  With diverse product offerings, an array of important 
services and a wealth of unique manufactured goods, the Chamber membership truly offers something for everyone.  Make Chamber members your first choice when 
making your next purchase or seeking an essential service.  When making buying decisions, think Chamber members first!  In this section, readers of W4 are invited inside 
member businesses for a glimpse of what they do and how they do it.  Discover the following businesses…

D

ominic Vigilante, a 25-year-old ambitious, 
innovative chef recently opened his first 
restaurant, Copper Leaf Grill, in Buckingham. 

Vigilante’s background is in catering and food 
management and his degree is from the three-
year culinary program at Middle Bucks Institute of 
Technology. Vigilante also spent time working in the 
kitchen of Marc BrownGold from whom he purchased 
the bistro formerly known as Just Eat.

  The new bistro’s emphasis is on ingredients that 
can be purchased locally. Although being a locavor 
may not be 100% attainable in our Bucks County 
climate, Vigilante buys local whenever he can from 
purveyors close to home such as None Such Farm for 
pork products, Crossroads Bake Shop for breads, Blue 
Moon Acres for salad greens, Griggstown Quail Farm 
for chicken and game birds, and fish from the Jersey 
shore. The seasonal American cuisine menu changes 
often and the open kitchen and wood fired grill set 
this BYOB bistro apart. Danielle Rezykowski makes 
all desserts, including unusual flavors of ice cream 
in-house.

  An innovative idea launched at Copper Leaf Grill is 
Wednesday night three course beer-pairing dinners 
priced at $30 in addition to the regular menu.  
The three-ounce beer tastings are on the house 

together with knowledge presented by expert home 
brewer, Matt Flood. Of course, guests are invited 
to bring their own wine and spirits if beer is not a 
favored beverage.

  Copper Leaf Grill is located at Buckingham  
Green on Route 202 in Holicong, Pennsylvania. 
Contact information is 215-794-1818 or  
www.thecopperleafgrill.com.  W4

Dominic Vigilante is the owner of  
Copper Leaf Grill, Buckingham.

Chef Opens
Copper Leaf Gri l l  
in Bucks County 

MonaVie

M

onaVie is the fastest growing private 
company in the food and beverage 
category.  It’s a direct sales/relationship 

business with headquarters in Utah and is also third in 
revenue.  This, in and of itself, is an accomplishment. 
But, it is not what makes Mona Vie so special. 
 
MonaVie is a beneficial blend of 19 fruits and 
Wellmune clinically shown to promote proper 
immune function. It is a fusion of 19 fruits, 
specifically chosen for their ability to nutritionally 
support your immune health and overall well being. 
 
The Acai berry (pronounced aa-sigh-ee), as most 
people have heard is a super fruit harvested from 
the Acai palm trees in the Amazon region of Brazel.  
What sets the MovaVie products apart from the 
other products on the market is the superior, flash 
pasteurization method it uses to produce the juice 

products.  Each scientifically-formulated blend 
contains 19 powerful and healing fruits of the world. 
 
The 19 fruits were scientifically selected because  
of their known benefits and spectrum of 
pigmentation and phytochemicals. The Acai  
berry’s antioxidant effect is both immediate and  
long lasting, thus providing an ever more powerful 
impact and a cumulative effect as additional 
quantities are consumed. 
 
The MonaVie product line includes MonaVie Original 
(a juice blend for everyone including pregnant 
women and children), Active (formulated for healthy 
joints), Pulse (formulated for a healthier cardio 
system) and Mun – the newest product introduces 
in January (for daily defense for a healthier immune 
system).  MonaVie also produces a kosher line of 
products. When it comes to energy – MonaVie’s Emv 

is a superior energy drink – sustained energy, no 
processed sugars or caffeine and no crash. 
 
To learn more about the products, contact  
Sara A. Swanson, national distributor for MonaVie, 
USA. 215.353.8169  W4
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May Business to Business Breakfast
Sponsored by Bucks County Bank and LaSalle University 
Gina Furia Rubel: Taking ‘4 Agreements’ to heart
By Anne Biggs, Journalist 

A 
self-proclaimed North Philly Italian with a 
big attitude, Gina Furia Rubel, Esq., knew 
everything when she was in her twenties. 

It took her reading of Don Miguel Ruiz’s The Four 
Agreements to discover how wrong she actually was. 

  The president and CEO of Furia Rubel Communications 
in Doylestown Township spoke at the Chamber’s 
Business to Business Breakfast on Tuesday, May 25. 
Rubel is the author of Everyday Public Relations for 
Lawyers (2007) and contributor to 6 Essentials for 
Success in Business and Life. This year alone, she 
was named one of the Legal Intelligencer’s 2010 
Women of Distinction and will receive the Chamber’s 
21st Annual Patricia Clatch Outstanding Woman in 
Business Award on June 3. 

  An “agreement” is a belief we accept, which then 
defines us and shapes our lives. According to Rubel, 
she had been accepting agreements about herself and 
her world that were holding her back. 

  “When I realized I did not have to accept the world’s 
agreements, my life changed.”

  From being a Philadelphia lawyer involved in  
life-and-death cases, Rubel started her own public 
relations company. Award-winning Furia Rubel 
Communications recently merged with HG Marketing 
Group to provide clients with fully integrated 
marketing and communications services. She says  
her ideal client “is a company that is willing to take 
risks and willing to take our counsel.”

  Rubel now ascribes to Ruiz’s four agreements in  
all areas of her life: 
 
#1  Be impeccable with your word.  
#2  Don’t make assumptions. 
#3  Don’t take anything personally. 
#4  Always do your best. 

  She adds: “Don’t try to do more than your best, 
because overachievers get worn out really fast”  
and “Respect that others are doing their best, too.”

  The event was held at the Waterwheel Restaurant  
and sponsored by Bucks County Bank and  
LaSalle University.  W4

Speaker Gina Furia Rubel, Esq. is flanked by Business to 
Business Patrons Gloria Pugliese (LaSalle University)  
and J. Peter Dominick (Bucks County Bank).

Photography by Mark Margraff, M Studios

Gloria Pugliese (LaSalle University).

 J. Peter Dominick (Bucks County Bank).

Bucks county community 
college expands to Meet 
Your needs  

T 
he Upper Bucks Campus near Perkasie  
has nearly doubled in size, adding  
programs and services 

 
To meet the needs of residents and businesses in the 
area, Bucks County Community College has nearly 
doubled the size of its Upper Bucks Campus and added 
programs. 
 
The new 28,000-square-foot “green” expansion 
opened earlier this year, adding more public meeting 
spaces, state-of-the-art classrooms, and an outdoor 
amphitheater. The campus, located on 14 acres in East 
Rockhill Township near Perkasie, now encompasses 
61,000 square feet. 
 
“This building quickens the pace at which we can 
bring more educational opportunities to benefit Upper 
County residents, and thus contribute to the economy 
and well-being of the community here in Bucks 
County and around the world,” said Rodney Altemose, 
Executive Director of the Upper Bucks Campus. 
 
Enrollment has surged from 150 students when Bucks 
opened the campus in 1999 to more than 1,000 
students in 2010.  The $15 million project, which 
included renovations of the current building, is a  
LEED-certified “green” building, meaning that it  
meets the highest standards for energy efficiency.  

Features include a geothermal heating and cooling 
system, solar-powered hot water, and a vegetation-
covered roof to reduce storm water runoff. The 
expanded campus includes indoor and outdoor 
commons areas, a library, five computer labs, faculty 
and staff offices, and several quiet study rooms.   
 
New academic programs added at the Upper Bucks 
Campus include the popular 16-credit phlebotomy 
certificate program. The one-semester program, 
which has been successful at the Newtown and Lower 
Bucks campuses, prepares the student to draw blood 
in hospitals, medical offices and other health-care 
settings and prep it for lab testing. To learn more, 
contact the Business Studies Dept. at 215-968-8227  
or business@bucks.edu.  
 
Meanwhile, the College’s Center for Workforce 
Development works with business owners to customize 
training courses that can then be delivered either 
at the company or on a Bucks campus. Expert staff 
consultants work with each business to identify specific 
work skills needed and then design tailored programs 
to train employees. To learn more, contact the center 
at 215-968-8006 or cwd@bucks.edu. W4 
 
Turn to Bucks County Community College for your 
professional development needs. The Upper Bucks Campus  
is located at One Hillendale Rd., Perkasie. To learn more,  
visit www.bucks.edu or call 215-258-7700.
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2010 state of the state  
Breakfast: Bucks legislators 
bemoan slow recovery
By Anne Biggs, Journalist

A 
n economic recovery that simply 
isn’t happening fast enough for most 
Pennsylvanians had all the legislators on 

edge at the Chamber’s sixth State of the State 
Breakfast in late April. Panelists’ comments ranged 
from “The only bright, shining apple out there is, 
we’re not New Jersey” from Senator Chuck McIlhinney 
(R-10), to “There is no support in our caucus this year 
for a broad-based tax increase because we don’t want 
to chill the recovery” from Representative Steven J. 
Santarsiero (D-31).

  Lawmakers on the panel included Representatives 
Paul Clymer (R-145), Bernie O’Neill (R-29), Scott A. 
Petrie (R-178), Marguerite Quinn (R-143) and Steven 
J. Santarsiero (D-31), and Senators Chuck McIlhinney 
(R-10) and Stewart Greenleaf (R-12). 

  McIlhinney noted that Pennsylvania was identified 
as one of just 14 fiscally stable states—#1 
industrialized state—in the Union. Greenleaf felt the 

commonwealth should be “fostering recovery through 
small business.” Clymer urged the passage of a bill to 
increase revenue from table games licensing. O’Neill 
said of the education budget, “It’s what we can 
afford right now in the budget crisis we’re in,” and 
Petri averred that “I think we’re in a crisis mode still.” 
Noting that “we’re still paying off what we’ve done 
wrong in the coal industry,” Quinn advised proceeding 
with extreme caution with Marcellus Shale natural 
gas opportunities and a five-year moratorium on 
drilling to ensure that it’s done right.  

  The event, held at the Waterwheel Restaurant, was 
presented by the Chamber’s Government Affairs 
Committee. Harry J. Barford Jr., PE, principal, Carroll 
Engineering, served as moderator. Independence Blue 
Cross was event benefactor, with special courtesies 
from Comcast.  W4 

Photography by Mark Margraff, M Studios

Sponsor Carlo Borgia (Wachovia Bank), State Representative Steve Santarsiero, State Senator Chuck McIlhinney, Heather 
Cevasco (Office of Senator Chuck Mcilhinney), Past President Harry J. Barford, Jr., P.E., State Representative Marguerite 
Quinn, State Representative Paul Clymer, State Representative Bernier O’Neill, President David H. Werrett (Wells Fargo 
Advisors), Sponsor Paul Laoutaris (Independence Blue Cross).

Becky Van Dine (Child, Home & Community),  
Angela Jacobsen (Doylestown Hospital), Cory Schroeder  
(Central Bucks Family YMCA).

Mary Jo May (Community Conservatory of Music),  
Steve Krug (Spiezle Group) and State Representative  
Scott Petri.hatborofed.com 

Same goes for branch offi ces of those 

big city banks in our area calling 

themselves “community” banks.

Hatboro Federal is a real community 

bank. We’re headquartered right 

here in your neighborhood offering 

products and services specifi cally to 

individuals and families in Bucks & 

Montgomery County.

Many banks who claim to be 

community banks are actually 

branch offi ces of big conglomerates 

headquartered somewhere far, far 

away from here. At Hatboro Federal, 

if you have a problem or concern, 

you can talk directly to our president.

We’re Hatboro Federal…what real 

community banking is all about.

RIDICULOUS.
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Bucks Beautiful show wows  

T 
housands flocked to the Bucks Beautiful 
Garden & Home Show to celebrate spring at 
Delaware Valley College, March 19, 20 & 21. 

 
Bucks Beautiful thanks the following businesses and 
individuals for their support of the Bucks Beautiful 
Garden & Home Show.  W4 
 
Garden Fair Major Benefactor:  
Byers Foundation 
 
Major Patron:  
National Penn Bank 
Event Host:   
Delaware Valley College 
Sponsors: 
Addison Wolfe Real Estate  
Bucks-Mont Party Centre, Inc. /  
  Bucks-Mont Party Rentals  
Journal Register Company /  
  InterCounty Newspaper Group 
PECO 
Penn Color, Inc. 
 

Donors: 
Hatfield Quality Meats 
Carter van Dyke Associates 
Dr. & Mrs. Walter Lomax  
Silverman Family Partnerships, Inc.

 
Gardeners:  
3rd Federal Bank 
Ad Cetera, Inc 
Aqua America 
Mr. & Mrs. Christopher S. Beadling 
Bucks County Town & Country Living Magazine 
Mr. & Mrs. Anthony Canike 
Chandor Family Partnership 
Mr. & Mrs. Christopher Daley 
George J. Donovan AIA & Associates 
DonTech Incorporated 
Mrs. Connie Eastburn 
Feeney’s Garden Center   
First National Bank of Newtown  
First Savings Bank of Perkasie 
Frame Factory & Gallery  

Photography by Mark Margraff, M Studios

National Penn Bank was the major patron of the  
Bucks Beautiful Garden & Home Show, shown are  
Blair T. Rush, President & Serge Roman. 

Chuck Gale of Gale Nurseries Inc. mesmerized the seminar 
audience with his talk on Fabulous Gardens  
of Philadelphia.

Bucks Beautiful President Peter Fernandez is shown the 
20th Anniversary Bucks Beautiful Caroler created by Joyce 
Byers, by (from left) Jackie Liney, Joan Mook, Wendy Stubb.  
. 

The Students of the Upper Bucks County Vocational 
Technical School created a beautiful landscape display.

Gilmore & Associates, Inc. 
Marshall Financial Group, Inc. 
Mesquito Grille 
Dr. Daniel & Suzanne Nesi 
Newtown Office Supply 
Nouveau Magazine 
Mr. & Mrs. Alexander Rankin 
Jeff & Jeanne Robinson  
Robert F. Ruehl Attorney at Law 
Stone Depot 
The Intelligencer 
Warwick Green Grinders 
WAWA 
Bob & Amy Welch

Bucks Beautiful hosts tr ip to Rough Point   

O 
n Saturday and Sunday, September 25 & 
26, 2010, Bucks Beautiful will host a trip to 
the Rough Point the magnificent Doris Duke 

Estate located in the Newport, Rhode Island. 
 
Rough Point was owned by the late Doris Duke, 
tobacco heiress, collector, philanthropist and animal 
lover.  The English Manor house was built in 1889 by 
Frederick W. Vanderbilt and purchased in 1922 by 
James B. Duke who died in 1925 leaving his fortune 
and home to twelve-year old Doris.  The magnificent 
ocean front estate is still decorated as she left it, 
featuring European art, Chinese porcelains and 
Flemish tapestries collected from exotic locations 
around the world are on display.  The expansive 
grounds originally designed by the “Father of 
Landscape Architecture” Frederick Law Olmsted, 
comprise a sweeping ocean view, formal gardens and 
a kitchen garden. 

Also included on the trip are Prescott Farm which 
features an historic 1812 windmill, Revolutionary War 
guardhouse and several other historic buildings and 
beautiful gardens; and The Whitehorne House which 
features a remarkable collection of  18th century 
Newport and Rhode Island furniture personally 
collected by Doris Duke in this completely furnished 
Federal-style mansion.  The formal gardens feature a 
beautiful array of period flowers and plants.  
 
The tour includes: Transportation via private motor 
coach; all tours; one nights lodging, lunch and dinner 
Saturday and breakfast and lunch Sunday. 
 
The bus will depart at 7:00 a.m. Saturday from 
Bailiwick Office Complex, 252 W. Swamp Road, 
Suite 23, Doylestown (Route 313) and return at 
approximately 10:30 p.m. on Sunday.   
 

Cost is per person: $493 Single • $400 Double • $369 
Triple • $353 Quad, with a $200 per person deposit by 
August 10th, with reservation, final balance due by 
September 1st.   
 
To obtain full details regarding the tour contact  
Bucks Beautiful at 215-348-3913 ext. 114. Visit  
www.bucksbeautful.com for an application form.  W4

The magnificent ocean front estate owned by the late  
Doris Duke was her Newport, Rhode Island “cottage”  
and is still decorated as she left it.   
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Entrepreneurial Assistance

T 
his could be the day where you discover the 
realization of your business goals. And the 
Central Bucks Chamber of Commerce is here 

to help with their Entrepreneurial Assistance Program.  
 
“So many business owners are struggling,” says  
Pete Bonacum, a Buckingham resident and CBCC 
member. “There are tools that they can use to  
greatly improve their life and business performance. 
They need structure. 
 
“Running your business is about knowing the math 
of the business,” says Bonacum, a business coach for 
ActionCoach. Understand the basics: Leads multiplied 
by conversion rates equal customers; revenue times 
margins equal profits. Now ask yourself the right 
questions and “peel the onion skin back to enough 
layers where you really get to the root cause of what’s 
driving you.” 
 
The Entrepreneurial Assistance Committee  
(EAC) steps in to help professionals with genuine,  
action-oriented, no-cost, no-obligation guidance. 
As a volunteer committee, Bonacum says, “We are 
passionate about our work and this is one vehicle  
that enables us to contribute to other Chamber 
members or prospective members to help them out.” 
 

The assistance process begins with a client, per se, 
submitting a sample request form to the Members 
Advisory Program. An exploratory phone call follows 
to get to the heart of the clients challenge. An 
advisor is then assigned to the client and typically, 
the advisor and client will meet in The Center, a 
designated office at the CBCC. The Center doubles as 
a meeting room and is also available, on a reservation 
basis only, for individuals to take advantage of the 
supplied technology and quiet space. 
 
The one session meeting could involve a single  
advisor or several back to back advisors. Whether 
lawyer, accountant, marketing or business developer, 
there are a wide range of professionals available to 
help. And within the Chamber’s extensive business 
roster, there are others waiting in the wings to 
provide another set of eyes to closely examine your 
business from many perspectives. 
 
In business – to help your business – since 1946,  
the CBCC continues to evolve and grow while 

Center sponsored by M&T Bank
By Jill Yris

sustaining a core belief in giving back. The 
Entrepreneurial Assistance Program encapsulates  
both established premises. 
 
With the lingering effects of the recession, now 
especially, small business owners should not have 
to feel so alone. By taking advantage of the 
Chamber’s offers, individuals can re-channel energies, 
empowering themselves to reach their full potential. 
 
“Eighty percent of your personal satisfaction comes 
from 20 percent of your activities,” concludes 
Bonacum. Wouldn’t you rather switch that figure 
around so that personal satisfaction correlates evenly 
with sound business skills geared towards the most 
effective way to reach your goals? If yes, identify the 
20 percent, delegate or eliminate the extraneous, 
focus precisely and accept help from people who 
know and care.  W4  
 
Jill Yris is a professional writer based in Doylestown; 
cjill2day@verizon.net; www.JillYrisWriter.com.

Writer Jill Yris meets with Peter Bonacum (Action Coach), Chair of the Entrepreneurial Assistance Program.

M&T is the sponsor for the 
Entrepreneurial Assistance Center. 
From left are Ira A. Brown, Regional 
Market Manager; Paula Mandell, 
Senior Vice President;  
Laurie P. Naugle, Retail Regional 
Manager; and Herbert T. Courtney, 
Business Banking Regional 
Manager - all with M&T Bank.

Ch
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Traditional Offset & Digital Printing
Varied Finishing, Fullfillment & Mailing
Seasoned Sales & Production Professionals
WBENC & FSC Certified

MIGU PRESS, INC
260 IVYLAND ROAD 

WARMINSTER PA 18974
(P) 215/957.9763 
(F) 215/957.3240
MIGUPRESS.COM

The Mark of 
Responsible Forestry

SW-COC-003028
© 1996 Forest Stewardship Council A.C.© 1996 Forest Stewardship Council A.C.

NEW CUSTOMERS!
10% OFF your FIRST PRINT 

JOB with MIGU PRESS, 
OFFSET OR DIGITAL!

(with mention of this ad)
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U

nless you have a long-
term plan accompanied 
by a sustainable budget, 

advertising can get very 
expensive, very quickly.   
 
One of my specialties is wedding 
photography and if I wanted to 

advertise on the Knot, for example, I’d be shelling out 
$149/month for an online profile.  And that’s just in 
one region.  Now look at Philadelphia where the city 
is considered one region, the surrounding suburbs are 
broken into at least 3 regions and I’m close enough 
to NJ, Delaware and Maryland to consider regions 
in those states as part of my reach as well and I’m 
already up to $894/month.  But I’m not off the hook 
that easily; as I’m sure we’ve all heard by now, in 
order to be remembered, a prospective client needs to 
see my name is 3 places.  Add online advertising with 
Brides and then on a local resource and I’m quickly  
up to over $1000/month, at least, not including  
print advertising. 
 
I equate advertising to taking a pile of cards and 
throwing them up in the air and hoping someone 
who matches your client profile just happens to 
catch one.  And then, once they’ve caught one of 

your cards, you sit anxiously on the edge of your 
seat waiting for that client to call and book an 
appointment, if you’re in their price range. 
 
I cringe at the amount of money I’ve spent on 
advertising throughout the course of the 10 years 
I’ve been in business and very rarely did that business 
generate referrals.   
 
When I opened my third studio in Doylestown, PA, I 
decided to save myself some anxiety and chose not to 
advertise.  Instead, I joined and got heavily involved 
in the Central Bucks Chamber of Commerce, a local 
women’s group, a regional special event society 
and started calling planners, florists, jewelers, etc. 
to introduce myself.  I display my work at monthly 
venue open houses and offer my services gratuitously 
to my colleagues to give myself the opportunity to 
work with these pros and show them first hand  
what my business is about and most importantly,  
my work ethic. 
 
Thru my team building efforts in the wedding world, 
I’ve been able to expand my business model to offer 
a wider range of services including food photography, 
interior/exterior photography, fashion photography 
and corporate photography.  I am now an integral 

leveraging teamwork to  
Market Your Business  
By Natalie Napoleon Wi

team member listed and Photography Director for 
In Good Company Meetings and Events, based in 
Northern California, and when I market my services,  
I am able to offer not only photography, but also  
full-service planning, live entertainment, lighting, 
video and sound.   This is the ultimate form of one-
stop shopping for our clients and since our team 
members are located all over the country, we’re 
extending our reach more than we could ever  
thru advertising.  
 
I learned that being part of a team is crucial to 
gracefully executing a successful event.  The trust 
has already been established and that frees up 
each professional to focus in full on his or her own 
responsibilities.  This trust is what fuels and drives  
the team. 
 
Armed with this knowledge, here is an action list  
of how you can build your own team: Top 5 Ways  
to Build Your Team 
 
1. Get involved with the Central Bucks  
 Chamber of Commerce. 
2. Join and get involved in local networking  
 groups, be it a woman’s group or an industry  
 specific group. 
3. Make a list of local pros and reach out to  
 them to introduce yourself and offer your  
 services to them. 
4. Follow up. 
5. Create your own group of pros who also  
 specialize in your discipline and work together  
 as a team to promote each other’s services as  
 a whole.  W4 
 
Natalie Wi and her husband, Jung, own Allure West 
Studios, a full-service commercial photography studio  
that spans both coasts.  You can read her blog at  
www.allurewest.com/blog and she can be reached at 
natalie@allurewest.com. 

(215) 799-2000  •   (866) 669-3747  •
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Women in Business  An nual Din ner
T

he annual Woman in Business Dinner 
 was held on June 3, at Spring Mill Manor  
in Ivyland. 

   At the dinner, Gina Furia Rubel, Esq. (Furia Rubel 
Communications) was honored with the Outstanding 
Women in Business Award for business success and 
community commitment.  The honor is bestowed in 
honor of the Late Patricia Clatch.

  Also at the dinner, scholarships were awarded to 
mature women who are continuing their education 
to achieve their own success and further contribute 
to the community.

  The keynote peaker was Robin L. Weissmann, who 
served as PA State Treasurer from 2007 to 2009.  Prior 
to that she was the founder and presiden tof Artemis 

Capital Group, Inc., a successful municipal broker-
dealer investment banking firm.  She currently serves 
an independent director of the ICMARC Vantagepoint 
Funds and is a commissioner for the Delaware River 
Port Autority.

  Since 1983, the Woman in Business Committee has 
awarded 90 scholarships to deserving women totaling 
more than $241,069.

  Proceeds from the Annual Gourmet Getaway, held in 
March at Keenan Motors, go to the scholarship fund.  
Helping to make the evening a great success were: 
Anne Bailey for gowns; Judith Klem at Amenities 
Salon; Gloria Walker with Mary Kay Cosmetics; and 
Joe & Chris Fluehr for limousine services.  W4 
 
Photography by Natalie Wi, Allure West Studios

Women in Business Committee Co-chairs: Christine Maher  
(Presidential Bank Mortgage) and Karen Lasorda (Bucks County Bank).

Co-chair of the Scholarships Christine Smith  
(Merrill Lynch) and Co-chair of the  
Patricia Clatch Award Peggy White (Realtor).

A host of attendees showed up to honor the scholarship 
recipients and the CBCC Patricia Clatch Outstanding Woman 
in Business Award recipient, Gina Rubel, Esq. (Furia Rubel 
Communications) shown with Lynn Doyle, host of Cn8’s  
It’s Your Call.

Jane McKenna (PNC Bank), Annual Dinner Chair for the Women 
in Business Committee, with a signed original illustration by 
noted children's author/illustrater Lee Harper, contributed by 
Lee Harper, Ellen Mager (Booktenders Secret Garden Children's 
Bookstore) and Krista P. Harper, Esq.

Robin L. Wiessmann (right) with her daughter  
Karley Jarin. Former PA State Treasurer  
Robin Wiessman, served as the Keynote Speaker  
for the Women in Business Dinner, June 3,  
at Spring Mill Manor.

Women in Business scholarship recipients must 
demonstrate educational merit and financial need.  
They must be age 25 or older, a Bucks County resident and 
US citizen. This year we were able to provide scholarships 
to seven women: Kristine Arnwine, whose goal is to 
open an alternative high school; Margaret Campellone - 
currently working in the law industry; Patricia Evangelista 
- paralegal; Tania Thomas - nursing; Sharon Twyman - 
nursing; Patricia Wills - health care; Dee Veneziale -  
health care.  Shown are Kristin Arnwine, Sharon Twyman, 
Dee Veneziale and Patricia Wills.

Neen James (Neen James 
Communications) and Gina Furia Rubel, 
Esq. (Furia Rubel Communications).  
Neen James nominated and introduced 
the Outstanding Woman in Business 
Award recipient Gina Furia Rubel.
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Bucks County’s 
to be celebrated at 

he Central Bucks Chamber of Commerce and 
Red Ball Gala Committee invite all to enjoy an 
evening of superb elegance, luxurious cuisine 

and entertainment at the Red Ball Gala, Saturday 
evening, September 11, 2010, from 6 p.m. to 11 p.m.   
 
The Red Ball Gala will be held at Barley Sheaf Farm, 
located in Holicong, Bucks County.  Formally owned 
by the renowned play-write George Kaufman, the 
estate entertained guests Moss Hart, Pearl Buck, 
Dorothy Parker, the Marx Brothers and John Steinbeck 
just to name a few.  Guests were treated to elegant 
lawn parties, croquet games and formal dinners. 
 
Barley Sheaf Farm, currently owned by  
Christine and Noel Figueroa is a luxurious spa  
and conference center.  The Red Ball Gala will 
introduce this magnificent estate as a premier  
special events destination.   
 
Tom Hebel, chair states “Our committee is working 
diligently to make this Red Ball an affair to remember.  
The ghosts of George Kaufman and his esteemed 
guests will be looking down on us as we enjoy a night 
of elegance as they enjoyed.” 
 
Guests to this black tie event (white tie & tails 
optional) will sit-down to a sumptuous dinner 
prepared and served by exclusive caterer  
Max Hansen, with Funktion 11 providing music 
throughout the evening. 
 
The cost to attend the Red Ball Gala is $175 per 
person; tables of ten are $1,575.  To obtain tickets for 
the Gala call the Chamber at 215-348-3913 ext. 114 
or visit www.centralbuckschamber.com.  Proceeds will 
benefit Bucks Fever, a celebration of the arts which is 
a program of the Central Bucks Chamber. 
 
The following businesses are sponsoring  
the Red Ball Gala:  
 
Host Benefactor:  Christine & Noel Figueroa, 
Barley Sheaf Farm; Gala Major Patron: Delaware 
Valley College; Doylestown Hospital; Gilmore & 
Associates, Team Capital Bank.; Gala Sponsors:  
Carroll Engineering Corp.; Dontech Incorporated; 
The Lomax Companies; Gala Donors: American 
Heritage Federal Credit Union; Antheil Maslow & 
MacMinn, LLP; Bucks Country Gardens, Central Bucks 
Family YMCA, Dear Garden Associates, Inc.; Fred 
Beans Dealerships, Gronendahl Barn Studio Gallery, 
Hatboro Federal Savings; Monument Bank; William 
R. Schutt, MATCOR,Inc.; Thompson Networks; Design 
Patron: Top of the Line Design, LLC; Printing Patron:  
Speediprintr’ Inc.; Favor Patron:  Dr. Vail P. Garvin, 
FASCH; Vintage Cars: Bruce Foulke 

 
Special Courtesies provided by:  Carrroll’s Jewelers; 
Dancers Extraordinaire; David Jay Jewelers; The 
Freight House Restaurant; Lobster Claw; Marsha 
Brown; Raymers Handmade Candies; Christine  
Taylor Collection  
 

The Red Ball Gala Committee:  Thomas L. Hebel - 
Chair, Christine Soderman-Figueroa - Honorary Chair, 
Anne Bailey, Kathie Gilmore, Kim Gronendahl,  
Jane Moore, Pam Northrop, Michael Raphael,  
Bradford Sanders, Corey Schroder, Daniel Taylor  W4 
 

Additional Gala Sponsors are from left; Gene Smith, Central Bucks Family YMCA (Gala Donor), Tom Gockowski, Carroll 
Engineering Corporation ( Gala Sponsor) Steven Gilmore, Gilmore Associates (Gala Major Patron), Darryl Richards,  
Bucks Country Gardens (Gala Donor) and Benjamin Rusiloski, Delaware Valley College (Gala Major Patron).  

Pictured from left are; Beth Beans Gilbert, Fred Beans Dealerships and Michele Pederson, Monument Bank, Gala Donors 
and on the right is Trish Markel, Team Capital Bank, Gala Major Patron. 

Photography by Mark Margraff, M Studios
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Scott Slobotkin of David Jay Jewelers; assists Kathie Gilmore with beautiful vintage jewelry for the photo 
shoot at Barley Sheaf Farm.  

Garden parties and croquet games where enjoyed by George Kaufman’s guests. 0Pictured are members of 
the Red Ball Gala committee (from left seated) Pam Northrop, Kim Gronendahl, Jane Moore, Anne Bailey, 
(standing from left) Bradford Sanders, Kathie Gilmore, Michael Raphael. 

The Golden Age of Bucks County is the theme of the 2010 Red Ball Gala. The Gala Chair is Tom Hebel (far 
left) and Honorary Chair Christine Soderman Figueroa (far right).  Also pictured are Barbara Hebel (seated), 
Noel Figueroa (far right) and Red Ball Gala Caterer, Max Hansen (rear).  

Photography by  
Mark Margraff, M Studios

Penn’s Court :: Suite 113 :: 350 South Main Street

215.345.7040
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Join us

SOME RECENT EXAMPLES
OF WEB SUCCESS:

120%▲
INCREASE IN MEDIATION SERVICE

POTENTIAL CLIENTS FOR A LOCAL LAW FIRM

170%▲
INCREASE IN PRODUCT PROFILE

REVIEWS FOR A GLOBAL MANUFACTURER

280%▲
INCREASE IN HOME BUYER

SEARCHES FOR A PREMIER BUILDER

The market is out there for

your products or services.

MAXIMIZE the potential with SEO.

Your website should be

working as hard as you do.

Put Search Engine Optimization (SEO)

to work for YOUR business.

GUARANTEED RESULTS.
MEASURABLE ROI.

MONEY
IN YOUR 
POCKET.

MARKETING :: BRANDING :: INTERACTIVE CONSULTANTS
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Kevin Putman and Chamber President  
David. H. Werrett (Wells Fargo Advisors) at the 
Chamber headquarters in front of the new steps 
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Generosity

C

hamber Vice President Kevin Putman  
(Penn Color, Inc.) made a generous  
donation to the Chamber enabling  

the organization to replace is dangerously 
deteriorating front steps.  W4

QUICK MOVE-IN LUXURY HOMES IN BUCKS COUNTY

*Broker cooperation is warmly invited and appreciated. Please ask sales person about new value pricing on homes.www.JuddBuilders.com

Located on Bristol Road, between Jacksonville and Hatboro Roads, in Council Rock
School District, Bucks County, PA. Adjacent to Spring Mill Country Club.

215-682-7700Thu, Fri, Sat, Mon 11-5pm & Sun 12-5pm or make an appointment for a personal tour.

Quick Delivery: The Dunbar $825,017

• 4 Bedrooms, 3.5 Baths & 3-car side entry garage

• 2-story Foyer with Curved Oak Staircase

• Upgraded Kitchen with Island & Walk-In Pantry

• 2-story Family Room with Gas Fireplace

• Kohler Jetted Tub & Upgraded Tile in Owner’s Bath

• Princess Suite features full bath & Walk-In Closet

• Daylight Unfinished Basement with 9' Walls

Quick Delivery: The Emerson $830,050

• 4 Bedrooms, 3.5 Baths & 3-car side entry garage

• 2-story Foyer with Custom Oak Staircase

• Upgraded, Expanded Kitchen w/ Island & Entry to Trex Deck

• Large Sunken Family Room with Gas Fireplace

• Expansive Owner’s Suite w/ Luxurious Bath

• Room-sized Sitting Area / Optional 5th Bedroom

• Princess Suite features full bath & Walk-In Closet

Quick Delivery: TheWordsworth $1,993,594

• Beautifully Decorated Model with 5 Beds & 5 Baths

• Wolf & Sub-Zero Stainless Steel Appliances

• 2-story Gathering Room Leads to Spacious Deck

• Huge Dressing Area & Clawfoot Tub in Owner’s Suite

• Princess Suite features Full Bath & Closet

• Sunken Library w/ Custom Cherry Wainscot & Bookcases

• Finished Walkout Basement - this home is a must-see!
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Community  Rep�t
S

uccess emerges in many different forms. 
Part of the CBCC’s mission is to uphold and 
unite businesses and part is to applaud when 

success reaches out to an individual. Over at the 
Bucks County Opportunity Council (BCOC), the staff 
is experiencing a decided buzz because success, for 
them, is hearing Trisha Wills say, “Miracles happen 
every day.” 
 
Trisha is a BCOC Economic Self-Sufficiency Program 
participant who, until recently, was living the white-
picket-fence-perfect life: Married, 2 children and a 
nursing career she loved. Her life took a decided turn 
when working at a local hospital, she remembers, “A 
patient slammed the metal frame of the bed against 
my neck.” Her injuries and subsequent surgery, in 
conjunction with a divorce, caring for her autistic 
son and her Bensalem home in foreclosure lead to, 
“Twenty things that combined into a mountain to 
knock me down.” Unable to physically work full-time 
and forced to rely on Social Security disability, she 
continues, “My life was falling apart very fast.” 
 
Trisha then began reaching out, instinctively realizing 
that in order to regain her self-reliance and support 
her family without a lifetime of public assistance, 
she needed to redirect her career. In June 2009, she 
discovered the BCOC. 
 
Established in 1965, the BCOC is a non-profit 
human service organization. Their mission is to 
help low-income individuals achieve and maintain 
self-sufficiency. The BCOC’s approach empowers an 
individual or family with the education, training and 
resources to achieve permanent self-sufficiency as 
opposed to merely helping them cope in poverty. 
Their services also include emergency assistance, 
home energy conservation, financial education and 
free tax preparation. 
 
‘Don’t worry, we’ll figure out a way to help you’ – 
were the first words Trisha heard from Mary, her 
BCOC Economic Self-Sufficiency Coach. Trisha worked 
with Mary to assess and stabilize her situation, 
developing a roadmap to self-sufficiency. In addition 
to financial assistance for basic needs, as well as 
regular budget and goal plan reviews, Trisha receives 
emotional support.  
 
On paper, Trisha says, “It would look like I’m a train 
wreck.” But the BCOC staff was respectful, caring and 
approachable. “They truly know from their heart who 
a person really is.” 
 
To date, 198 hard-working, accountable Bucks 
County families who were on or eligible for welfare 
have graduated from the BCOC Economic Self-
Sufficiency Program. “We look forward to celebrating 
our 200th graduate on September 29 at our annual 

Economic Self-Sufficiency Graduation,” says Roger 
Collins, BCOC Executive Director. First Federal of 
Bucks County will be the events major sponsor. “All 
graduates have employment that pays a family-
sustaining wage, a balanced budget and no longer 
rely on cash welfare to make ends meet.” 
 
Trisha is on track to complete her Bachelor’s Degree 
in Health Care Management and graduate from 
the program in 2012. On June 3, the CBCC Women 
in Business Committee, which has a tradition of 
supporting the Economic Self-Sufficiency Program 
participants, awarded Trisha with a check written out 
to LaSalle University for four thousand dollars. 
 
Her tuition manageable, her basic needs met,  
Trisha has gone from “sick with worry” to now  
having “peace of mind.” 
 
“They are just there with you every step of the 
way,” she says of her experience with BCOC, 
while throughout the process, “I never, ever felt 
uncomfortable,” – all hallmarks of one very  
successful outcome.  W4 
 
Bucks County Opportunity Council, Inc., 100 Doyle St., 
Doylestown, PA 18901, 215-345-8175, www.bcoc.org.  

Bucks county Opportunity Council  By Jill Yris
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Patricia Wills credits The Opportunity Council with helping 
her to achieve.
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Young Professionals
Hosted by The Freight House
194 West Ashland Street

R

ecently, a group of Young Professionals 
was formed with the goal of a providing 
a platform for young people in business 

to develop more professional connections, enhance 
their business skills and connect in an informal, yet 
professional, atmosphere.

  Led by Tim Lederman (SwiftSellit) and Kelley Noftsger 
(AB-8 Waste Solutions), the Young Professionals 
kicked off with a very successful start have a casual 
afterhours networking session featuring Gary Fedor 
(Sandler Training/Capstone Training) on Networking, 
at Doylestown’s The Freight House.

  This event was followed, over the summer, with a 
Young Professionals Breakfast Bootcamp, sponsored 
by Dr. Jeff McQuaite, of Azzatori Chiropractic.

  Look for more details on upcoming events.  If you are 
interested in joining the Young Professionals, contact 
the Chamber: 215.348.3913.  W4 

Co-chair Tim Lederman (SwiftSellit), Debra Andrews (Marketri) 
and Speaker Gary Fedor (Sandler Sales/Capstone Training) 
greeted young professionals at the entrance of The Freight House 
Restaurant, gracious host of the first Young Professionals event.

Matt Rafferty,  
general manager  
of host –  
The Freight House,  
and member of the 
Young Professionals 
Committee.

Eric Clase (Gilmore & Assoc.), Clair E. Wischosen (Fox Rothschild, 
LLP), and Ron Monkres (Gilmore & Associates).

Ronald Isgate, Esq. (Isgate & Chiccarine), Shane Rice  
(3rd Federal), and Alan Openshaw (Cornerstone Lending).

Photography by Aaron Mitchell Photography 
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D

espite the popular belief that exporting 
is an expensive and complicated task, the 
conceptual meaning is rather basic and can 

be extremely beneficial to those who are willing to 
try it. While there are risks involved with exporting, 
if correctly advised and properly executed, exporting 
goods and services can create an endless list of 
advantages. To combat those risks involved with 
international trade, commercial banks can offer 
expertise and products that will mitigate those risks 
and create a favorable scenario where the benefits of 
exporting far outweigh the fears and risks involved.  
 
For businesses in the United States, exporting goods 
and services to Canada has its own benefits and may 
prove rewarding if the business educates itself on the 
intricacies of exporting and what risks may, or may 
not, be present.  
 
When a business is engaged in exporting, they 
are rewarded with various benefits, including 
increased market shares, increased opportunity 
of sales, and becoming more competitive in their 
markets. Exporting also enables a company to 
combat any upheaval in their domestic economy 
while diversifying their portfolio at the same time. 
By entering the international market, a company 
can also gain valuable product knowledge to 
utilize in their domestic market to their advantage. 

Additionally, selling products and services globally can 
extend the life cycle of a product.  
 
Canada in particular is a very popular destination 
for U.S businesses due to the close proximity to the 
United States, a favorable free trade agreement, 
tightening interest rates, and high-energy prices. 
Such variables combine to make the Canadian Dollar 
(CAD) a market favorite among investors. According 
to the U.S. Census Bureau statistics, Canada imported 
$204.7 billion from the United States in 2009.1 For 
2009, Canada was the United States’ largest goods 
export market, totaling $204.7 billion (down 21.6% 
from 2008).2 Imported goods and services totaled 
$225 billion. The U.S. imported $36.9 billion (16.4% 
of Canadian exports) of crude oil from Canada 
in 2009, representing the largest single import 
category.3 Passenger cars and natural gas followed 
suit with $22.7 billion and $12.4 billion, respectively. 
Canada’s top imports from the US for 2009 included 
automotive parts, importing $14.5 billion. The state 
of Pennsylvania shipped $8.9 billion worth of export 
merchandise to Canada last year (32 percent of the 
state total). Pennsylvania’s largest manufactured 
export categories in 2009 included: chemicals  
($6 billion), machinery ($3.4 billion), transportation 
equipment ($3.0 billion), and computers and 
electronic products ($2.6 billion). 
 
Despite the many benefits available to corporations 
seeking to expand internationally, many believe 
that the risks involved overshadow those benefits. 
Much like any other type of business or industry, 
international trade has its inherent risks. To 
understand the risks, one must first clearly define 
them. Sovereign risks (country risks) consist of 
both political and economic risk.  There are also 
commercial risks, which include: credit worthiness, 
foreign exchange, legal risks, and documentation 
risks. No one is immune to risks in the foreign 
exchange (FX) market. The FX market indirectly 
affects all consumers; however  directly affects all 
banks, importers and exporters, traders and investors, 
and governments.  Exploring ways to mitigate these 
risks remains the key to safe and profitable exporting. 

a Worldly leap:    
Benefits and Risks of Exporting 

Commercial banks and other institutions have 
products and services specifically designed to help 
exporters mitigate, and sometimes even eliminate, 
international business risks. With trade finance, 
for instance, banks offer products such as letters 
of credits (standby and commercial), documentary 
collections, pre-export and post-export financing, 
Ex-im (Export-Import Bank of the United States) 
and Small Business Administration (SBA) assistance, 
as well as export LC confirmations. Banks also 
utilize a variety of risk aversion strategies (creating 
a corporate strategy and defining currency risk, for 
example) to reduce or eliminate global trade risk. 
Using FX hedging strategies also benefits  
U.S. exporters.   
 
A closer look at some of the resources that are 
available to investors would quickly reveal that the 
benefits of exporting abroad greatly outweigh the 
fears and risks that are so often tied to international 
trade. Diversifying portfolios, increasing global market 
share, and becoming more competitive in the global 
market are all but a few of the benefits a company 
can expect if they choose to export overseas. But 
why look across the world to export when our 
neighboring friends up North have so much value 
and commonality? Utilize your local bank’s resources, 
educate yourself on the benefits and risks involved 
with trade, and take a worldly leap!  W4 
 
1 Trade in Goods (Imports, Exports, and Trade Balance) 
with Canada http://www.census.gov/foreign-trade/balance/
c1220.html#2010 
 
2 Canada Trade Statistics 2009: Top Canadian Exports and 
Imports. http://import-export.suite101.com/article.cfm/
canada-trade-statistics-2009#ixzz0sAs5yDen 
 
3 U.S Department of State. Background note: Canada 
http://www.state.gov/r/pa/ei/bgn/2089.htm 
 
4 Pennsylvania: Exports, Jobs, and Foreign Investment. 
http://www.trade.gov/td/industry/otea/state_reports/
penna.html

Fulton Bank N.A. International Group

Making Bucks outside of Bucks:  
exporting to canada 
sponsored by Fulton Bank 

Thursday, November 18, 8:30 to 10:30 a.m. 
At the Central Bucks Chamber of Commerce 
Suite 23, 252 W. Swamp Road, Doylestown

Participate in this dynamic program, featuring an interactive webcast with the  
US Trade Representative to Canada and learn how to export your products to Canada.

Contact the Chamber for more information, info@centralbuckschamber.com; 215.348.3913.
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chef karen McGinn  
goes to the White House!  

F

irst Lady Michelle Obama recently 
commissioned an all volunteer project 
titled “Chefs Move To Schools” affording 

an opportunity for chefs around the country to 
adopt a local school to help solve the childhood 
obesity epidemic within a generation. “Chefs Move 
to Schools” will pair chefs with schools in their 
communities to bring fun to fruits and vegetables, 
and teach kids about food, nutrition and cooking in 
an engaging way.  
 
Chef Karen McGinn, owner of Heaven on a Plate 
Personal Chef Service, LLC, and a member of the U.S. 
Personal Chefs Association, joined the nationwide 
volunteer team spearheaded by Michelle Obama to 
work with students at a local school in Bucks County. 
By working with school food service employees, 
administrators and teachers, Chef Karen McGinn  
helps to deliver these messages from the cafeteria  
to the classroom.

  McGinn traveled to Washington, D.C. for educational 
programs at the White House on June 4 and 5.  
Confirmed speakers include Secretary of Education 
Arne Duncan, White House Assistant Chef Sam 
Kass, Share Our Strength Foundation and Executive 
Director Billy Shore, author Janet Poppendieck who 
wrote “Free for All: Fixing School Food in America”, 
and a panel of chefs and school officials already 
successfully working together to ensure schools are a 
healthy food environment for kids.

  “The opportunity to share my knowledge about 
healthy food choices, which directly benefits the 
children in our community, is quite rewarding” stated 
Chef McGinn. “This nationwide campaign is well 

organized and focused, and the results should be 
outstanding. The messages I help deliver are actually 
quite simple and common sense, but our society has 
drifted away from core principals and opted for food 
alternatives which aren’t always the best or most 
healthy choices.” she continued.

  Heaven on a Plate Personal Chef Service LLC  has 
served Bucks and Montgomery County and the 
surrounding areas since 2007 by providing healthy 
nutritious solutions to the “What’s For Dinner?” 
question asked nightly by busy households. 
Customized quality meals created and made available 
for busy households provide an excellent platform 
to re-establish the family dinner hour which has 
disappeared from many homes due to hectic 
schedules. Families can now save time and money 
while enjoying healthy selections and putting solid 
nutrition back into their daily routine.

  In addition to creating quality meals for busy 
families, Chef McGinn is a chef instructor with The 
Community School of New Hope-Solebury, affiliated 
with Bucks County Community College.  In the fall, 
she hopes to begin a series of classes for parents and 
children focusing on eating healthy and using locally 
grown ingredients.  Chef McGinn is a member of  
the Bucks County Foodshed Alliance and strives  
to promote local farmers and locally  
grown ingredients.  W4 
 
For further information about HEAVEN ON A 
PLATE Personal Chef Service LLC, please visit www.
heavenonaplate.net.  For additional information about 
the “Chefs Move To Schools” campaign, please visit http://
www.whitehouse.gov/blog/2010/05/13/chefs-move-schools.

Bucks Beautiful 
celebrates 20th 
anniversary  
with Exclusive 
Caroler 

B

ucks Beautiful is 
pleased to announce its 
20th Anniversary.  To 

commemorate this milestone, 
Joyce Byers has created an 
exclusive Byers’ Choice Caroler; 
the Bucks Beautiful Rose Vendor.   
 
The exclusive Rose Vender Caroler  
is available from Bucks Beautiful 
for $125. Please contact  
debbie@centralbuckschamber.com  
for details or call 215-348-3913 x 114.   

 
We wish to thank Bob & Joyce Byers and Jack & 
Carol McCaughan for founding the Bucks Beautiful 
program. We also want to thank them for their 
support and dedication over the past twenty years.  
We also would like to thank the countless businesses, 
individuals and organizations who have supported  
our programs.  W4 
  

Ask us about our 

Student Checking account!

1.800.822.3321
www.nationalpenn.com

Member FDIC
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T

wenty one years ago, Michael Stumpf left 
a rewarding job as Executive Vice President 
of a storied Bucks County savings & loan 

association to start his own business. And not just 
any business, but a business in the rough and tumble 
world of advertising where helping other businesses 
grow is the goal. 

  In the more than two decades since, he took that 
agency—Michael Stumpf & Associates—from an office 
in a spare bedroom with no clients to one of the 
largest and most successful agencies in the region.

  The agency has grown and diversified so much over 
the years that the company recently announced that 
it has changed its name to ParleeStumpf—Marketing, 
Branding & Interactive Consultants—as part of the 
agency’s rebranding to better reflect its expanding 
web/interactive services and leadership team.

  Todd Parlee, who joined Michael Stumpf & Associates 
in 1993—just four years after the agency was 
founded—has been an integral part of the firm’s 
dramatic growth and success. “Now, as the new senior 
partner,” said Mike Stumpf, “Todd will have even 
more input in expanding the agency’s fast growing 
interactive services and—along with me—in the joint 
leadership of the company in the future.”

  ParleeStumpf specializes in providing its marketing, 
branding and interactive consulting services to a 
wide range of industries including Financial Services, 
Healthcare, Education, Manufacturing, Retail, 
Hospitality and Not for Profits.

  As a strategic branding consultancy, ParleeStumpf 
provides the disciplined consultation and creative 
services dedicated to helping consumer and business 
to business companies of all sizes build and reinforce 
their brands.  

  For more than two decades, the agency has been 
providing successful marketing and advertising 
campaigns to local, regional and international clients. 
The agency’s growth has been successful for clients 
ranging from one of the strongest banks in the 
country to a worldwide leader in the safety testing of 
children’s products headquartered in Milan, Italy.

  The agency uses a comprehensive array of integrated 
creative services to help clients reach their objectives, 
including website and interactive development, 
search engine optimization, direct mail, collateral, 
publications and broadcast media.

  Every member of the ParleeStumpf creative and 
support staff have very diverse and highly unique 
backgrounds—along with the experience, personality, 
skill sets and the ability to work closely as a team 
with each client.

  ParleeStumpf is also one of ten marketing 
communications agencies nationwide that has joined 
together to market their services collaboratively in 

Agency Moves Businesses Forward 
order to increase the range of services available to 
their local clients. The group is called the Alliance of 
Marketing Communications Agencies (AMCA) and 
they recently launched a website at amcagroup.com 
to showcase their full range of marketing services 
available to ParleeStumpf clients.

   “We are excited to be able to bring an increased 
level of expertise for our clients from nine other 
agencies through our affiliation with AMCA,” stated 
Todd Parlee, Senior Partner. “We’re in the business of 
solving problems for clients, and AMCA is just one 
more of our strategic alliances nationwide that helps 
us do that.”

   “Since our inception,” says Mike Stumpf, “we have 
worked very hard to become a leading marketing, 
branding and interactive agency with deep creative 
capabilities. The key to our success over the years 
has been finding the right people and nurturing a 
working atmosphere where we can all excel together 
to help our clients reach or exceed their objectives.”

  So, what began as a one man, home based, ad agency 
21 years ago, is today a premier marketing, branding 
and interactive agency in the region. And now, with 
the addition of Todd Parlee as part of the senior 
leadership team, the agency is poised for even more 
spectacular growth and success.

  ParleeStumpf is located at Penn’s Court, Suite 113, 
350 South Main Street in Doylestown. For more 
information about the agency and to review selected 
clients and strategic projects, visit their website  
at parleestumpf.com.  W4 

By Walter Carlyle

Agency Partners Todd Parlee and Michael Stumpf, ParleeStumpf, a full service marketing, branding and interactive agency.
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“I am very happy to be a 3rd Federal Bank
business customer.”

It is so nice to be recognized by name every time 
I come into the branch.  The service is always 
friendly both in person and on the phone.  Their 
seven-day-a-week banking is so convenient for 
me.  To be recognized through 3rd Federal 
Bank’s Spotlight on Business program is a 
wonderful perk that I had not been offered from 
any other bank.  The exposure is great!  It is so 
nice to find a neighborhood bank that really 
makes you feel like you are an integral part of the 
community.

             Jungle Joe Fortunato
             Founder
             The Bucks County Zoo and
             Animal Junction
             www.animaljunction.com
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With programs and incentives  
for every member of your family

We’re here  
for you  

every step  
of the way.

• childhood immunization reminders

• weight loss incentives

• 24/7 help with chronic conditions

• family safety discounts

• maternity programs

• fitness club reimbursements 

• smoking cessation programs

• nutrition counseling, and much more

Just a few more ways to  
help you feel great!

www.ibx.com
Independent licensee  
of the Blue Cross and  

Blue Shield Association


